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Jacket Required
Returning to the Old Truman Brewery on 24 to 25 January, Jacket
Required is entering its second season featuring womenswear, presenting
a mix of progressive and iconic global brands. WWB takes a look at some
of the brands to watch.
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Drawing on a 140-year history, Helly Hansen
remains one of the most recognised global outdoor
and activewear labels. Applying the right mix of
high-perfomance fabrics, innovative technology and
style has been part of the brand’s DNA since it was
launched in 1877. The brand will be presenting its
latest women’s and men’s collections at Jacket
Required, which continues in this vein.

US label Schott has been making classic clothing that’s committed to authenticity, durability
and craftsmanship for over a century now. The company, which is still owned by the third
and fourth generation of the Schott family, manufactures most of its clothing in the US,
sewn by trained craftspeople. The brand will not only be showing its coveted men’s and
women’s collections, but also presenting a mini-archive within the show, celebrating 90 years
of its iconic Perfecto jacket.

HELLY HANSEN

p

RED WING
p

THE CORDS & CO
The Cords & Co was launched by a passionate group of people with a shared
loved of corduroy. The brand launched in the summer and has since opened
five flagship stores in five fashion capitals worldwide, including one in London,
as well as expanded via wholesale partners in nearly 20 markets. Focusing on
classic pieces reimagined in a contemporary way, iconic 70s staple corduroy
makes a comeback in bright colours and bold shapes, with the brand making
its much-anticipated debut at the show.

Red Wing Shoe Company started making boots for women in the
midst of the roaring 20s, a decade rich with new freedoms and
opportunities for women. The brand’s Women’s Heritage
Collection celebrates Red Wing Shoe Company’s legacy of
building premium, iconic footwear for independent women and
features the 6” moc toe boot akin to the classic 875, as well as a
redesigned Iron Ranger and Short Engineer.

SCHOTT
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HANCOCK
Hancock is a British label that
produces rubberised outerwear in
Scotland. Inspired by the English
inventor Thomas Hancock, who
patented vulcanisation in 1843, all
‘vulcanised’ pieces are handmade at its
factory in Cumbernauld. Each article is
first cut then sewn by a team of
machinists before it is passed to
experienced coat-makers. Interior
seams and pockets are glued and taped
by hand (a process called ‘smearing’),
before being rolled flat using a
hardened steel hand roller, finished
with a rubber cleaning wheel tool.
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Named after the international dialling code for Portugal, the
brand’s native, +351 was created by designer Ana Costa and
inspired by her love for the city of Lisbon and proximity to the
ocean. The brand delivers clothing with attitude, but in a relaxed
day-to-day style. All garments are locally produced to the highest
quality standards.

What started as utility and workwear brand back in Kansas, US, over 100 years ago, is
now one of the most recognised names in global denim, with arguably iconic status.
Today Lee is about bringing more fits, styles, finishes and features than ever before to the
market. Its latest collection goes back to the 70s post-punk scene, with rips, zips and a
lot of attitude key.

+351

LEE

For more information, pre-registration and a full brand listing visit
www.jacket-required.com

ARMOR LUX
Created in 1938 in Quimper, Armor Lux is
well-known for the originality of its clothes
influenced by French maritime tradition and the
values conveyed by the sea. Inspiration each season
comes from the coastline of Brittany, creating
impeccably produced clothes for an active lifestyle.
Pea coats, duffle coats, Breton shirts and more are
key signature pieces, though the collection also
encompasses a full selection of ready-to-wear.

